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Significance of the Study (D'Angelo)

= | realized the generation gap when | received a message
from my younger siblings and had no clue what they were
talking about

= SNS helps communicate with a variety of people
comfortably regardless of the social standing
AT
= Through this study | as a generation Y would like to find out
- what characterls\tlcs of SNS distinguish between o

"\ generations. A - |
\)//



Significance of the Study (Isaiah)

s SNS is a function of everyday life that connects us all
together

= Generations Y and Z use this technology, whether it is for
work or for personal use

o The purpose of this study is to fin how SNS has




Research Questions

RQ1:

How does SNS play a role in the communication skills of Generation
Y and Z?

RQ2:
What values regarding SNS identify Generations Y and Z?



Outline of the Research Background

Definition Gen Y and Z

Definition of SNS
SNS Usage

Impact of SNS on
Communication




Definition Gen Y and Z

e GenY or “Millennials” is the term used to describe
those who were born between the years 1981-1996

e Gen Zis the term that is used to describe those who
were born between the years 1997-2012

e Research has shown that the space between where
Gen Y and Z end is difficul




Definition of

orking.Systems

“Social networking sites (systems, services,
softwares) (SNSs) are virtual communities where
users can create individual public profiles,
interact with real-life friends, and meet other
people based on shared interests.”

(Griffiths, et al., 2014)




SNS Usage 1

U.S Japan
Texting and Email were still a e Mobile mail was eventually
very strong outlet amongst all replaced by SNS (particularly
ages with a rate of 97% and LINE)
88% respectively, but SNS is e 52% of young Japanese in their
becoming a major interest by 20s use LINE for small talk
the younger generation (18-29) with friends, 23.5% use
The younger generation’s electronic mail, and 8.6% use
ability to take advantage of other SNSs, such as Facebook
using SNS is what creates the and Twitter

gap past the 30 and over age Facebook was used more



SNS usage 2

SNS developed within the last
10 years is more popular with
Gen ZthanY.

Gen Y is more comfortable with
older forms of SNS (Facebook,
Youtube, etc)

(Perrin and Anderson 2019)

Snapchat and Instagram are especially
popular among 18- to 24-year-olds

% of U.S. adults in each age group who say they ever
use ...

65+ 50-64 25-29 18-24
3Y 73%

Snapchat e e & o
8 75
Instagram ° a e
7
°

Twitter o

YouTube
Facebook
60 20

Note: Respondents who did not give an answer are not shown,

Source; Survey conducted Jan, 8-Feb. 7, 2019

PEW RESEARCH CENTER




SNS Usage US

o5
a

592

Gen Y reached adulthood during the computer revolution while

Gen Z was born and had access to a variety of SNS.
(Dimmock, 2019)
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SNS Usage Japan i
@ @ Anonymous Random Chat

Instant MSG

Facebook of Japan

feo @
1992 2004 @ @

B oz
(Dimmock, 2019)

SNS creates a variety of communications to connect with people in a
digital world, although it isn't real and it can negatively affect its users

a

Naruse, 2012
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Impact of SNS on Communication

e Young people in Japan use SNS to form new relationships
whereas adults will use SNS to remain in contact with the
people they see daily.

e InAmerica, SNS is used to communicate with people they have
no personal ties with.

_~~—_(Boase & Kobayashi, 2012) ———
N
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mpact of SNS on Communication U.S

e In America, companies found that young people are good
at using technology

e On the other hand, over 50% lacked critical
thinking/problem solving and written communication skills.

e 36% lacked teamwork/collaboration skills and oral
communication skills.
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Impact of SNS on Communication Japan

e Japanese have positive views toward SNS because it is accessible
everywhere and conversations can be shallow yet convenient.

e However, 69% have a hard time expressing their feelings and 63%
worry about their personal information being abused.

(Masaki,2019)




Research Method

Research Participants
e 382 Japanese
o 47 female, 35 male
e 382 Americans
o 48 female, 30 male, 5 other
e General population ages (18 to 40+)

Research Instruments

e Online Questionaire Survey (Google Form)
o English Questionnaire
o Japanese Questionnaire
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American

40+
12.3%

27-40
19.8%

22-26
34.6%

18

What Is your age?

BARA

41mLULE

5.0%
18-21  27-408% : 18-21%%
33.3% 16.3% ’ 33.8%

22-261%
45.0%

About 33% of American and Japanese respondents were Gen Z, and 20% in America and
16% in Japan were Gen Y. Majority of respondents were 22-26 years of age.



American

Other
4.9%

Female
58.5%

For

What is your gender?

=P N

o VBT
£ 42 7%
57.3%

and America, about 60% of respondents identify as female.
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Which of the following best describes you? *

American and Japanese

60 I American
Japanese
40
20
: m B =
i O ¢ ¢
& R
o“z’ <

Majority of American and Japanese respondents are Undergraduates and
more Japanese respondents are Full Time Employees than Americans.






What Social Networking Systems (SNS) platforms 2
do you regularly use?

America Japan
41+ W 2740 W 2226 W 1821 41+ M 2740 W 2226 W 18-21

80 80

60
60

40

40

20

Texting and Email are the most regularly used form of SNS with Americans
while use Instagram and Line the most.



How frequently do you use SNS per day?

America
. 18-21 . 22-26 . 27-40 41+

Mainly Gen Y and Z in America use SNS 4-7 hours while Gen Y and Z in
use SNS 1-3 hours.
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How long could you live without it?

America

B 1821 W 2226 W 27-40 41+ B 1821 B 2226 @ 27-40 41+
10

8
6
4
2 L
0
Half a 1 Day
Day

1 Month 3 months | do not Other
n

1 Week 1 Month 3 | donot Other
eed months  need
SNS SNS

The majority of Gen Y and Z in America can live without SNS longer than a
week while in they cannot live without SNS for 1 Day,.
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For what purposes do you use SNS?

America Japan

B 521 B 22 B 2740 M+ W 1821 W 2226 W 2740 41+

Communicating Watching Watchingor  Keeping up with Following For work or Other p icat Watchi Watchi e - Eal F g
o - x - Py - ommunicating atching atching or eeping up wi ollowing or work or
with Family and ~ Entertainment  reading the  the latest trends ~ celebrities, business with Family and  Entertainment  reading the the latest trends  celebrities, business
Friends News sports teams, Friends News sports teams,
etc. etc.

Majority of GenYand Z in and use SNS for
communicating with others and entertainment purposes.



One function of SNS is that messages and stories are deleted
automatically after 24 hours. How appealing is this to you?

Japanese
Amerl Ca n Not very appealing
14.8%
[\[o) very Very Appea"ng Very Appealing
3.7% 14.8% 29.6%
Unappea"ng Unappealing
7.4% 11.1%
Appealing
22.2%
Neutral ) = Appealing
Neutral 25.9% 18.5%
51.9%

Majority of Americans have a neutral position while this function
of SNS appeals to about 48% of



In what situations do you believe it is appropriate to use SNS#’
Gen /

America Japan
B NA Veryinappropriate [l Inappropriate [l Appropriate [l Veryappropriate B NA Very Inappropriate [l Inappropriate [l Appropriate [} Very Appropriate
30 30

On a Date During Class Work or

Eatingwith ~ Eating with Using OnaDate DuringClass Work or atmgwith  Eating with Using .
Friends Family ~ Transporation Business Friends Family  Transportation Business

18-21 18-21

About 50% of Gen Z in America said it is appropriate to use SNS while
eating with friends as opposed to less than 10% of those in



In what situations do you believe it is appropriate to use SNS: T

22-26

America Japan
B NA Very inappropriate [l Inappropriate [ Appropriate [l Very appropriate B NA VeryInappropriate [l Inappropriate [l Appropriate [l Very Appropriate
30 40 —

30

Eating with Eating with Using On a Date During Class Work or

Friends Family Transporation Business Eating with Eating with Using Ona Date During Class Work or

Friends Family Transportation Business

22-26 22-26

The age group 22-26, about 50% in America said it is appropriate to use
SNS while eating with friends and in Japan less than 5% said the same.



In what situations do you believe it is appropriate to use T

SNS: Gen Y

Japan
America f

B NA Very Inappropriate [l Inappropriate [l Appropriate [l VeryAppropriate

B NA Very inappropriate [l Inappropriate [l Appropriate [l Very appropriate

Eating with Eating with Using On a Date During Class Work or 0 . . . . . ;
Friends Family Transporation Business Eating with Eating with Using On a Date During Class
Friends Family Transportation

27-40 27-40

About 50% of Gen Y in America said it is appropriate to use SNS for
work or business opposed to 17% in
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Summary of Research Findings 1

Gen Z in America uses SNS more frequently than those in Japan, even
though the function of stories disappearing appeals more to Japanese
than it does Americans.

SNS is not as important to daily life in America as it is in Japan.

Gen Y and Z in America believe it is appropriate to use SNS while eating
with friends while in Japan they do not. Gen Y in America thinks it
appropriate to use SNS for work or business while in Japan they do not.
The age group 22-26 displayed opinions mirroring Gen Z in regards to
appropriateness of using SNS and frequency of SNS usage.



Research findings 2:

Research question 2: What values regarding

SNS identify

Generations Y and 7?



How quickly do you expect someone to reply to a message you T

sent them through SNS? Gen /

America Japan

100% — B NA 100% C W NA
N B el B . =Sl
75% ! hour 75%
B 21-30 mins 21-30 mins

B 11-20 mins
50% % B 1-10 mins

25%

0%
Family Friends Proffesor or  Significant N/A
Boss Other Friends Proffesor or Boss Significant Other

18-21 18-21

The majority of Gen Z in America expects an answer within 20 minutes
while in the majority expects an answer within 1 hour.



How quickly do you expect someone to reply to a message you T

sent them through SNS? 22-26

America Japan

100%
o - — | NA 100% B VA
B 1Day
1 hour . 1 Day
75%
B 21-30 mins

B 11-20 mins . 21-30 mins

50%
B 11-20 mins
25% 2ok . . . B 1-10 mins
0%

0% Family Friends Proffesor or Significant
Family Friends Proffesor or  Significant N/A Boss Other
Boss Other

22-26 22-26

More than 50% in America expect an answer within 10 minutes while in
more than 50% expect an answer within 1 hour.



How quickly do you expect someone to reply to a message you il

sent them through SNS? Gen Y

America

100% I - . N/A

Japan

100% . N/A
1 hour
B 21-30 mins
B 11-20 mins
B 1-10 mins

1 hour
75%
B 21-30 mins
B 11-20 mins

50% B 1-10 mins

25%
25%
0%

Family Friends Proffesor or Boss Significant Other

Family Friends Proffesor or  Significant N/A
Boss Other

27-40 27-40

The majority of GenY in and expect a response
within 1 day.



How important are the following basic communication skills when T

talking with people? Gen /Z

Japan

America

B Very unimportant Not important [l Neutral [l Important [l Very Important

@ Very unimportant Not important [l Neutral [l Important [l Very Important

100% e —

100%

75% 5%

50% 50%

25% 25%

0% 0%

Actively Being Friendly Having Making Eye Verbal Giving

Listening Empathy Contact Affirmation Respect to
those who are

older than you

Over 50% of Gen Z in said these skills are very important opposed to
less than 50% in America except actively listening.
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How important are the following basic communication skills when
talking with people? 22-26

America

@ Very unimportant Not important [l Neutral [l Important [l Very Important

0,
A —_—

75%

50%

25%

0%
Actively Being Friendly Having Making Eye Verbal Giving
Listening Empathy Contact Affirmation Respect to
those who are
older than you

Japan
B Very unimportant Not important [l Neutral [l Important [l Very Important
100%

Actively Being Friendly Having Making Eye Verbal Giving

Listening Empathy Contact Affirmation Respect to
those who are
older than you

Less than 50% of the age group 22-26 in America think it is important to give respect
to those who are older as opposed to 100% in



How important are the following basic communication skills when il

talking with people? Gen Y

America Japan
B Very unimportant Not important [l Neutral [l Important [l Very Important B Very unimportant Not important [l Neutral [l Important [l Very Important
100% 100%

75%

Actively ~ Being Friendly Having Making Eye Verbal Giving Respect Actively  Being Friendly ~ Having Making Eye Verbal Giving
Listening Empathy Contact Affirmation  to those who Listening Empathy Contact Affirmation  Respect to
are older than those who are
you older than you

About 33% of Gen Y in America said giving respect to those older
than you is very important opposed to 83% in



Do you agree that the basic communication skills
are deteriorating because of SNS?

America

41+ W 2740 W 2226 W 18-21 41+ [ 2740 W 22-26 B 18-21
50

40
30
20
10

0

Strongly Agree  Somewhat Agree Neutral Somewhat Strongly Disagree Strongly Somewhat Neutral Somewhat Strongly

Disagree Agree Agree Disagree  Disagree

The majority of GenYand Z in and agree with this
statement.
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Would you prefer face to face or SNS contact with the following
people: Gen /

America Japan

Significant Other [l Professor or Boss [l Friends [l Family Significant Other [l ProfessororBoss [l Friends [l Family
60 60

20

0

SNS always SNS Face to Face Face to Face N/A 0 SNS always SNS Face Zce Face {6 Face N/A
sometimes always sometimes sometimes always sometimes

18-21 18-21

The majority of Gen Z in always prefers to have Face to
Face contact while less than 25% said the same in
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Would you prefer face to face or SNS contact with the following i

people: 22-26

America Japan
Significant Other [l ProfessororBoss [l Friends [l Family Significant Other [l ProfessororBoss [l Friends [l Family
60 60

0

0
SNS always SNS Face to Face Face to Face N/A SNS always SNS Face to Face Face to Face N/A
sometimes always sometimes sometimes always sometimes

22-26 22-26

The majority of the age group 22-26 in and prefers
face to face contact.



Would you prefer face to face or SNS contact with the following peoprg:
Gen'Y

America Japan
Significant Otner [l ProfessororBoss [l Friends [l Family

Significant Other [l Professor or Boss [l Friends [l Family

40
40

30 30

20 20

10

0
SNS always SNS Face to Face Face to Face N/A

SNS always SNS Face to Face Face to Face sometime always sometimes
sometimes always sometimes

27-40 27-40

About 50% of Gen Y in prefers SNS contact opposed to all of
those in Japan who prefer face to face contact.



How comfortable are you with the following situations: Gen Z T

America

Veryuncomfortable [l NotComfortable [l Somewhatcomfortable

Very uncomfortable [l Not Comfortable [l Somewhat comfortable
[ Very Comfortable

B Very Comfortable

Form a friendship  Form relationship Meet someone for Ask someone on a ‘ ‘

through SNS through SNS the first time date through SNS Form a friendshigf  Form relationship  Meetsomeone for Ask someone ona
through SNS through SNS through SNS the firsttime date through SNS
through SNS

18-21 18-21

More than 80% of Gen Z in is comfortable with forming friendship through
SNS while a little more than 50% in is comfortable doing the same.
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How comfortable are you with using SNS for the following
situations: 22-26

America

Very uncomfortable [l Not Comfortable [l Somewhat comfortable [l Very Comfortable

50
40
30
20
10

0
Gossipping/Talking Having a political ~ Asking someone out Breaking up with your
behind someone's discussion on a date significant other
back

The majority of the age group 22-26 in
someone on a date while less than 20% in

Very uncomfortable [l NotComfortable [l Somewhatcomfortable
B Very Comfortable

Gossipping/Talking Having a political Asking someone Breaking up with
behind someone's discussion outon a date your significant
back other

is comfortable using SNS to ask
are comfortable doing the same.



How comfortable are you with the following situations: Gen Y 1

America

Veryuncomfortable [l NotComfortable [l Somewhatcomfortable Very uncomfortable [l NotComfortable [l Somewhatcomfortable
B Very Comfortable B Very Comfortable

Form a friendship Form relationship Meetsomeone for Ask someone on Form a friendship  Form relationship Meetsomeone for Asksomeone ona

through SNS through SNS the firsttime a date through ;
through SNS SNS through SNS through SNS ttﬁgggsg térnesz date through SNS

27-40 27-40

The majority of Gen Y in Is comfortable asking someone on a date
through SNS while only 25% in are comfortable doing the same.
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Summary of Research Findings 2

Gen Zin America values quick responses to their messages while in Japan
they can wait longer. Also Gen Y in both America and Japan are capable of
waiting longer for a reply to their messages. The age group 22-26 in this
regard was similar to Gen Z.

Giving respect to those who are older is valued more in Japan than itis in
America.

Most respondents agreed that SNS is causing basic communication skills to
deteriorate.

The majority of Gen Z in America prefers to have face to face contact with
other people

Gen Z and the age group 22-26 in America was more comfortable with using
SNS for forming relationships than all other age groups in America and Japan.
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Conclusion

Our research showed that while Gen Z in America is more comfortable with
using SNS for various situations, they also do not rely upon it everyday. In
Japan, Gen Z is more dependent on SNS which conflicts with what we have
studied.

The age group 22-26 is a key factor in determining what characteristics define
Gen Y and Z and displayed in their responses that they are more similar to Gen
Z in the way they choose to communicate through SNS.

In America, Gen Z uses SNS to entertain themselves and create new
friendships while Gen Y uses it more to maintain communication with already
made relations and family.

While in Japan, Gen Y and Z use SNS to remain in contact with their already
intact group of friends and family and do not use it as frequently and not for
entertainment.



Limitations of the Study & Future Studies ™

The majority of respondents identified as female so the data may be
skewed based on interests and usage.

We did not have as many responses from Gen Y as we did Gen Z, so
the ratio of the data is not even.

The information about comfortability with certain situations was on a
scale, we did not ask why they were comfortable which would have
provided more insight to their responses.

In the future we would like to explore how SNS has specifically
impacted Gen Y and Z's ability to communicate within the workforce
and if this affects employer’s decisions to hire younger workers.
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